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INTIRODUCTION

BUSINESS OVERVIEW:

Ol

As Greentech Renewables, we prioritize our commmitment to providing customers
with exceptional service and top-tier products from prominent renewable energy manufacturers.

COIRE VALULES:

Greentech Renewables is devoted to innovating solutions for our customers that will drive feasibility and profit
offering the highest level of customer service, professionalism, and integrity. We remain committed to the
values of, “Service, Integrity, Reliability.”

BIO:

As Greentech Renewables, we prioritize our commitment to providing customers with exceptional service
and top-tier products from prominent renewable energy manufacturers. We service solar contractors with our nationwide reach
with local warehouses in more than 80 |ocations in major solar markets in the US. Our Greentech Renewable warehouses are
stocked with extensive on-site inventory and offer sasme-day delivery with our own fleet of trucks. We are a part of Consolidated
Electrical Distributors, Inc., with a history of success in distribution since 1957, affording us the scale and stability to
support renewable energy needs throughout the nation.

SLOGAN:
Going Beyond Supply
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COLOIR OIPTIONS

If the brand wants to use
any other colors apart
from the main logo, these
color schemes are avail-
able for the brand to use.

MONOCIHROMI=

If the need arises to use a mono-

chromatic logo, these options are
available for the brand to use. GREENTECH

— RENEWABLES —

GREENTECIH

— RENEWABLES —

GREENTECIH

— RENEWABLES —
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LOGO GUIDELINES

_I

GREENTECI
BLES-

It is Important that the appearance of the
Logo remains consistent. The Logo

should not be misinterpreted, modified,
Do not crop photos or patterns

or added to. No attempt should be made

to alter the Logo in any way. Its orienta- |

. | dg y.t. Y nould X a%z%gilfgogasz/\girp through the Logo. This includes
lon, (.:O of fan : Comp.OSI an Shou ' cityscapes, state logos, landscapes,

remain as indicated in this document. and additional wording or lettering.

iz Iz 135

GREENTECIH GREENTLECIH GREENTECIH

== RENEWABLES — — RENEWABLES=— — RENEWABLES —
Always 'us'e thi Iegitimate main |I_ogo, Itfhus]lrw'glgény vatrlanRn ofthebrlnam |0go, The Monochromatic version is
Maintaining the proportions, color, name, e full Greentech Renewables company name available for use when necessary.
and fonts. Mmust be included.
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LOGO ORIENTATION

—RENEWABLES=—
GOING BEYOND SUPPLY

GREENTLECIH
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COLOR PALETTL

Primary

R 23
GO
B 217

1700d9
Dark Blue C

Gradient

used in the Logo

R 34
G 139
B 34

228b22
7726 C

C
M
Y

90
84

84
21
100

TYPEFACE

Primary

GOOD TIMES

A

Secondary

ABCDEIFG
HLJKLMN
OPQRS
TUV W

XYZ
01234567895

Montserrat - Lignt

A

Aa Bb Cc Dd Ee Ff Gg
Hh 11 J) Kk LI Mm Nn
Oo Pp Qg Rr Ss

Tt Uu Vv Ww
XX Yy L7
0123456789
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